
YEAR IN REVIEW
The Ed! advisory board and volunteers worked hard in 2021 to create new and maintain existing 
programs that fulfill the mission to make Downtown Edmonds vibrant, lively and attractive—even
during a pandemic. Below are highlights from the past year.

Lovin’ Summer
Ed! drove the creation of a successful new campaign 
to generate excitement for the summer season in 
Downtown Edmonds. A new logo was designed for 
a cohesive look and feel and was used throughout 
town.

Window clings were displayed in over 50 locations, 
while Lovin’ Summer “Discover Downtown” flags 
directed visitors around town. In July there was  a 
“Stroll & Shop” promotion, and a family scavenger 
hunt ran all summer. Posters and table tents 
promoted the summer events, along with social 
media ads and website features.

Popular merch was sold in some shops and was also 
used as prizes. Stickers were given out by the Ed! 
crew during the 4th of July parade.

Love Local, Love, Edmonds
A new February promotion was created to increase business 
during the Valentine’s Day season. Pink cupids were stenciled 
in front of businesses that were having specials for the holiday. 
It was promoted via social media ads and an article. It was a fun 
way to guide people around town and add colorful visuals

Edmonds Holidays
For the 5th year Ed! and the City of Edmonds 
partnered to create a festive downtown, and to 
encourage people to Eat, Shop & Be Merry.

The Holiday Trolley was back for its 7th year, with 
Emily the Elf spreading cheer for her 5th year, and 
it’s more popular than ever! Downtown was 
decorated with festive window clings, and holiday 
buddies were placed on sidewalks for selfies.

Festive Drink Bingo was held for the 2nd year and 
is becoming a fun tradition! 

The Edmonds Holidays website was again the hub 
for information, and events were promoted by 
posters, table tents and social media ads. 
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Umbrella Program
The umbrella stands and umbrellas were put 
out again in the fall and continue to be one of
our most visible and popular programs.

EdmondsDowntown.org
Ed! continued to promote businesses through the Business 
Spotlights with 14 published in 2021. Ed! also continued to publish 
monthly Feature stories on our site as a unique and compelling 
way to promote a “live local” message. 

Visits to the site are up 35% over last year. 

Our site directory pages get the most visits with 30% of all traffic. If 
you’re not included, contact carrie@edmondsdowntown.org to be 
added.

Social Media
Ed!’s social media presence keeps Edmonds
top of mind, and also provides a platform to 
share member business posts to Ed!’s followers 
to give them even more exposure.

Ed’s Instagram followers increased by 33% in 
2021, and Facebook followers grew by 9%. 

Advisory Board
Our Advisory Board is comprised of ten 
members from both open door and office/by 
appointment businesses within our boundaries. 
Advisory Board Meetings are held the 2nd 
Thursday of each month at 8am via Zoom (see 
Ed! website for Zoom info). Please join us at an 
upcoming meeting to get involved. We’d love 
to see you! 
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Advertising
Social media ads promoting Downtown Edmonds 
businesses, promotions and events, along with 
sponsored content in My Edmonds News, were 
seen nearly 550,000 times in 2021.

Communication and Outreach
Ed! provides communication with members via 
the Annual Meeting, Year in Review brochure, 
the monthly email newsletter, and new member 
outreach. If you would like to receive the email 
newsletter, please contact 
carrie@edmondsdowntown.org to add your 
name to the list.
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